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Recent research projects financed by the DARCOF Il programme have found that the character of
the demand may not be successfully explained by identifying discrete motives, such as concern
with health, animal welfare or the environmental impact of food production and attempting to
measure the distribution of these motives in a given population. It seems that some consum-

ers tend to conceive these and other attributes of organic products as constituting an integrated
whole. It has also become clear that the level of demand is far from stable at the household level.

The overall objective of this project is therefore to explain the viability and stability of demand for
organic food products at the household level.




Character and level of demand

During the last 20 years research in this field has
mainly focussed on the character and level of
demand seen in relation to consumer characteris-
tics. Consumer segments have been distinguished
according to the character of their declared motiva-
tion for consuming organic food and the frequency
of their purchases.

However, recent research projects financed by the
DARCOF Il programme have highlighted some of
the limitations of this approach. It has become
clear that character of demand may not be suc-
cessfully explained by identifying discrete motives,
such as concern with health, animal welfare or
the environmental impact of food production,

and attempting to measure the distribution of
these motives in a given population. It seems that
some consumers tend to conceive these and other
attributes of organic products as constituting an in-
tegrated whole, but it is not currently known how
widespread this tendency is, to what extent such
conceptions change over time or are influenced by
market communication and news stories.

It has also become clear that the demand, even
when it appears to be relatively stable, is in fact far

from stable at the household level. The frequency
with which organic foods are purchased by any one
household can shift dramatically within a relatively
brief period of time. The reasons for these dynamic
shifts in consumption level are not currently known.
Questions raised by the results of these recent stud-
ies constitute the point of departure for the innova-
tive approach adopted in this research project.

Overall objective

The overall objective of this project is therefore
to explain the viability and stability of demand
for organic food products at the household
level, focussing on the following three main
issues:

» How consumers conceive the attributes of
organic products and the criteria employed
in categorising these products in relatively
integrated or diffuse ways

» How new information about production,
processing, distribution or certification of
organic products influences product
preferences

» To what extent changes in the level of
demand for organic food products at the
hosehold level can be accounted for by
changes in the social situation of house-
holds, changes in ways of conceiving organic
products, the influence of new information,
and/or tensions between the role of
consumer and that of citizen
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Consumer behaviour, conceptions and
values

This project distinguishes itself by combining in-
formation on observed consumer behaviour with
information on underlying conceptions and values.
The project aims to generalise its results to the
Danish population as well as to undertake in-depth
analyses. For this reason, we employ quantitative as
well as qualitative methodological approaches in the
fields of social science (sociology and economics).

Qualitative methods -

are useful for elucidating the background for and
character of particular attitudes, concepts and/or
practices, e.g. purchasing patterns, for revealing
underlying motives, values, experience etc. Personal
interviews are used in this project for exploratory
purposes, in order to generate insight into the life-
world of individual consumers/citizens and to gene-
rate hypotheses regarding the factors underlying
changes in practices that can be tested by the later
use of quantitative methods. Focus-group interviews
exploit the dynamic interaction between the partici-
pants structured around a given issue, and will also
serve an exploratory purpose in the present study.

Quantitative methods -

include two surveys by postal questionnaire and
analyses of a household panel data set, which
includes 2000 representatively selected Danish

households (GfK Danmark’s household panel). The
panel data include information on daily purchases
of a large variety of organic and conventional foods
from 1997 and onwards. The information includes
prices, quantities, labelling, brand, store choice, etc.
In addition, background variables such as socio-
demographic characteristics and media habits are
registered for each household member. Question-
naires will be sent to the same sample/panel of
households and will reveal concepts, values and at-
titudes that can subsequently be analysed in relation
to data regarding behaviour. This combination is
unique and has already been successfully applied in
FAJOIl project lIl.1. Following up on this earlier work
with new questionnaires and comparing new results
with results from our previous questionnaire will en-
able us to link changes in behaviour with changes in
underlying concepts, attitudes and values as well as
changes in the social situation of the household.

Recent, current and future trends

The project will provide a consolidated assessment
of recent, current and future trends regarding the
demand for organic food products on the Danish
market and will make specific recommendations to
stakeholders interested in promoting the viability
and stability of the demand for organic food.



The Viability and Stability of Demand:
The Future Outlook for the Organic Market in Denmark

CONCEPTS 2007-2010)

Project leader

Mette Wier, AKF, Danish Institute of Governmental
Research, Nyropsgade 37, 1602 Copenhagen, E-
mail: mw@akf.dk

Project participants

Katherine O'Doherty Jensen, Thomas Bgker Lund,
Peter Sandge, Tove Christensen, Sigrid Denver and
Karsten Klint Jensen, University of Copenhagen, The
Faculty of Life Sciences;

Olaf Rieper, Lars Garn Hansen, Signe Krarup, Laura
Mgarch Andersen and Sinne Smed, AKF, Danish Insti-
tute of Governmental Research;

Mette Jensen and Anne Holst Andersen, University
of Aarhus, National Environmental Research Insti-

tute.

Selected Publications

Christensen, Tove; Denver, Sigrid and Krarup, Signe
(2007):
Forbruget af gkologiske varer og ernaerings-
rigtig kost [Consumption of organic
products and healthy dietary habits].
Samfundsekonomen, 5: 29-33.

About ICROFS

Christensen, Tove; Denver, Sigrid and Krarup, Signe
(2007):
How vulnerable is organic consumption to
information? Paper presented at Nordic
Consumer Policy Research Conference,
Helsinki, Finland, 3-5 October 2007,

Christensen, Tove; Denver, Sigrid and Markbak,
Morten Raun (2007):
Food safety and the reversed political
consumer. Paper presented at Nordic
Consumer Policy Research, Helsinki, Finland,
3-5 October 2007

Jensen, Karsten Klint (2007): Sustainability and
Precaution. Animal.

Jensen, Karsten Klint (2007):
Sustainability and Uncertainty: Bottom-Up and
Top-Down Approaches. Italian Journal of
Animal Science 6 (Supplement 1): 853-855.

Krarup, Signe (2007):
Forbrugerne gnsker dyrevelfeerd og miljg
[Consumers demand animal welfare and
environ mental friendliness]. @kologisk
Jordbrug, December 2007.

Links

www.concepts.elr.dk/uk/
www.icrofs.org

The International Centre for Research in Organic Food Systems (ICROFS) is a “centre
without walls” where the research is performed in interdisciplinary collaboration

between research groups in different institutions. The centre is an expansion of the
former research centre DARCOF, which the Danish Government in 2008 decided to give

ICROFS

an international mandate and an international board.

The main purpose of ICROFS is to coordinate and monitor international research in
organic food and farming systems in order to achieve optimum benefit from the
allocated resources. Further, the aim of ICROFS is to initiate research and create impact
of the research results through support and dissemination of high quality research of

international standard.

More information at www.icrofs.org



